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S C H E D U L E S

SCHEDULE 6

INVESTIGATORY POWERS: CONSEQUENTIAL AMENDMENTS

Consumer Protection Act 1987 (c. 43)
39 Omit section 28 (test purchases).

Commencement Information
I1 Sch. 6 para. 39 in force at 1.10.2015 by S.I. 2015/1630, art. 3(i) (with art. 8)

http://www.legislation.gov.uk/id/ukpga/2015/15/schedule/6/paragraph/39
http://www.legislation.gov.uk/id/uksi/2015/1630
http://www.legislation.gov.uk/id/uksi/2015/1630/article/3/i
http://www.legislation.gov.uk/id/uksi/2015/1630/article/8
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